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Marketing	search	is	a	crucial	management	tool	to	help	companies	find	out	if	the	product	or	service	they	provide	or	not	are	actually	desired	by	their	customer	base.	An	example	of	a	market	research	strategy	is	convening	a	group	of	focus	to	determine	how	a	demographic	experience	interactions	with	a	company.	Market	research	should	be	conducted
constantly	to	ensure	that	the	business	still	satisfies	the	needs	of	a	market	that	changes.	Market	research	can	be	wide	or	restricted.	It	can	understand	the	determination	of	trends	in	an	entire	sector	or	to	be	specific	to	find	out	how	many	people	appreciated	a	particular	product	during	a	short	period	of	time	five	previous	years.	Different	types	of	market
research	must	be	conducted	during	different	periods	in	the	life	cycle	of	a	company	and	those	of	a	product.	During	the	initial	phases	of	a	star-up	company,	for	example,	managers	will	have	to	find	out	if	there	is	a	dissatisfaction	request	for	what	their	company	produces	and	how	they	will	sell	it	profitable.	Conducting	high-level	market	research	is	more
involved	than	putting	in	some	search	terms	through	Google	and	asking	family	members	what	they	think	would	do	it	on	the	market.	It	often	includes	one	that	is	approached	to	another	company	that	specializes	in	research	or	time	in	time	and	effort	in	a	corporate	library	or	by	using	an	information	service	or	a	database	to	find	relevant	information	for	an
imminent	project.	Companies	as	standard	and	poor	will	conduct	business	research	for	a	heavy	fee	depending	on	how	many	information	is	needed.	Small	companies	or	those	with	a	limited	budget	for	research	will	benefit	more	from	the	conduct	of	research	themselves.	The	potential	researchers	must	first	understand	how	they	want	to	do	so,	and
therefore	must	develop	questionnaires,	understand	a	research	budget,	understand	how	to	conduct	focusing	groups	and	surveys	and	determine	the	status	of	reports	with	suppliers	and	other	business	partners.	The	type	of	company	that	the	research	is	conducted	together	with	the	status	of	the	target	market	that	affects	how	research	should	be
conducted.	Market	research	is	not	just	to	take	a	magnifying	glass	to	consumers	-	it	is	quite	advantageous	to	lead	it	to	every	product	and	service	along	the	supply	chain	of	any	particular	company.	It	is	a	great	way	to	optimize	costs	for	each	task	that	a	company	performs.	Discover	more	on	the	price	of	all	the	companies	that	involved	a	particular	activity
where	you	can	serve	as	excellent	lever	in	negotiations	to	reduce	costs.	Another	example	of	a	market	research	tool	is	the	case	study.	A	study	case	is	typically	ordered	when	something	goes	wrong	with	a	job	or	a	customer	relationship.	As	far	as	possible	the	possible	data	is	recorded	surrounding	the	accident	and	researchers	try	to	find	out	exactly	what
has	gone	wrong	during	this	exchange.	If	something	can	be	performed	better,	the	case	study	will	recommend	changes	in	how	the	company	does	business.	Leer	en	EspaÃ	±	OL	Leer	Em	PortuguÃªs	A	manager	of	a	entertainment	company	has	decided	that	you	knew	too	little	about	consumer	segments	that	she	was	serving	or	hoped	to	serve.	She	had
practiced	an	obblies	of	segmentation	strategy	that	aimed	at	some	programs	to	the	youngest	public,	some	to	the	larger	ones,	some	to	families	and	some	to	individuals.	You	needed	a	more	sophisticated	strategy,	so	he	commissioned	a	research	agency	to	analyze	the	company's	market.	Despite	the	great	hopes,	the	bright	promises	and	the	production	of	a
heavy	shiny	relationship	with	statistics,	the	executive	was	disappointed	in	the	results.	He	said:	"Research	told	me	for	the	most	things	I	got	known."	The	service	managed	in	an	industry	whose	consumers	They	were	already	studied	over	200	times.	Every	study	has	said	practically	the	same	thing	as	this:	the	public	was	largely	feminine,	economically	of
high	level,	well-educated,	urban	and	mainly	on	both	ends	of	the	Ethã	distribution	scale.	Ã	¢	â	â	"Avens	where	the	results	were	new,	Ã	¢	¬,"	she	said,	Ã	¢	â	¬	""	Tell	me	what	I	needed	to	know	so	you	can	use	them.A	the	profile	of	consumers	invoked	demography	as	a	main	segmentation	variable.	A	safe,	ã,	the	added	manager,	Ã	¢	know	that	men	attend
less	than	women,	but	why?	Do	they	see	few	benefits	than	women	or	there	are	obstacles	to	the	participation	that	apply	to	men	and	not	women?	And	what	about	the	differences	of	age?	The	middle	age	group	abandon	why	we	donÃ	¢	t	satisfy	their	needs	or	are	only	in	things	that	we	can	match,	like	the	construction	of	a	family?	He	had	learned	that	his
customers	were	not	but	nothing	about	motivating	them.	When	the	researcher	tried	to	explain	the	results,	it	was	obvious	that	Hadna	T	understood	what	I	wanted.	The	results	were	all	a	bit	out	of	the	mark.Ã	¢	An	example	was	the	measurement	of	the	loyalty.	The	researcher	has	taken	his	client	wanted	a	behavioral	measure,	so	he	tried	to	get	information
on	the	percentage	of	recent	purchases	that	were	from	every	competitor	and	recent	brandswitching	models.	But	he	also	wanted	an	attitudinal	measure	that	reveals	consumer	intentions.	He	wanted	to	know	less	about	their	loyalty	of	about	their	probable	future	loyalty.	How	it	goes	wrong	we	can	sympathize	with	complaints	this	ExecutiveÃ	¢	s,	even	if
clearly	you	have	to	share	responsibility	for	bad	study	design.	He	neglected	to	make	the	company	a	real	collaboration	with	the	researcher.	This	is	a	common	defect.	In	fact,	research	studies	and	research	failures	still	indicate	and	still	closely	collaboration	between	researcher	and	customer	as	the	most	important	factor	to	predict	a	good	result.	The
typical	two-part	approach	begins	with	the	definition	of	the	problem.	Then	we	translate	the	problem	into	a	research	methodology.	This	leads	to	the	development	of	research	tools,	a	sampling	plan,	coding	and	interviewing	instructions,	and	other	details.	The	researcher	descends	into	the	field,	examines	the	resulting	data,	and	writes	a	report.	The
executive	then	passes	to	translate	what	the	ResearcherÃ	¢	s	supports	in	action.	He	obviously	has	already	dedicated	some	thoughts	to	applying	the	results.	From	my	observation,	however,	before	the	research	is	undertaken	the	desired	action	has	remained	vague	and	general.	Managers	tend	to	define	the	research	problem	as	a	vast	area	of	​​ignorance.	It
is	actually	said:	Ã	¢	Here	are	some	things	I	gave	know.	When	the	results	are	available	in,	you	will	know	more.	And	when	I	know	more,	then	I	can	understand	what	do.Ã	¢	in	my	experience,	this	approach	makes	the	results	highly	likely	that	the	results	will	be	off	target.	What	I	suggest	is	a	procedure	that	transforms	the	traditional	approach	to	research
design	on	his	head.	This	procedure,	a	proven,	underlines	the	close	collaboration	between	the	researcher	and	corporate	decision	makers.	It	is	clearly	probably	the	company	that	the	company	appears	with	the	results	that	are	not	just	an	interesting	¢	but	also	lead	to	practicable	conclusions.	There	are	only	two	cases	in	which	the	research	is	not	expected
to	be	immediately	prosecuted.	The	first	is	when	the	search	is	intended	to	be	basic	that	is,	to	lay	the	foundations	for	investigations	or	the	next	action,	rather	than	having	a	short-term	impact.	The	second	opportunity	is	when	the	search	is	MethodologicalÃ	¢	that	is,	it	was	designed	to	improve	the	organization	¢	s	capacity	to	ask	questions	in	the	future.
Except	for	these	two	cases,	research	should	be	designed	to	lead	to	a	decision.	Upside	down	the	backwardÃ	¢	approach	that	I	support	is	based	on	the	premise	that	the	best	way	to	design	the	usable	research	is	to	start	in	which	the	process	is	usually	concluded	and	then	work	backwards.	So	we	develop	every	phase	of	the	project,	based	on	what	comes
later,	not	before.	There	It	is	the	following:	1.	Determine	how	search	results	will	be	implemented	(which	helps	to	define	the	problem).	2.	To	ensure	the	implementation	of	the	results,	determine	what	the	final	report	must	contain	and	how	it	should	appear.	3.	Specify	the	analyzes	needed	for	filling	in	BlanksÃ	¢	in	the	search	report.	4.	4.	The	type	of	data
that	must	be	assembled	to	carry	out	these	analyzes.	5.	Scan	available	secondary	sources	and	/	or	trade	unions	to	check	if	the	specified	data	already	exist	or	can	be	obtained	quickly	and	economically	by	others.	(While	you	are,	observe	how	others	have	tried	to	meet	the	needs	of	data	like	yours.)	6.	If	no	simple	way	is	presented,	design	tools	and	a
sampling	plan	that	will	produce	the	data	to	adapt	to	the	analysis	to	undertake.	7.	Do	the	field	work,	continually	checking	to	see	if	the	data	satisfy	your	needs.	8.	Perform	the	analysis,	write	the	report	and	notes	that	has	its	expected	effect.	As	you	might	expect,	the	first	step	is	the	most	important.	Step	1.	As	I	said	before,	to	most	managers	the	search	Ã	¢
â,¬	å	"problem	â,¬"	is	seen	as	a	lack	of	important	facts	on	their	marketing	environment.	A	manager	could	say,	Ã	¢	â,¬	"The	problem	is	that	I	don't	know	if	the	formula	A	is	preferable	on	formula	B.	Ã	¢	â,¬	Ã	¢	â,¬	Ã	¢	â,¬"	The	problem	is	that	I	don't	know	if	my	distributors	are	Most	satisfied	my	organization	of	my	competitors'	distributors	is	with
theirs,	and	if	they	are	not	",	that	they	are	not	happy."	This	way	to	define	the	problem,	Ã	¢	â,¬	Å	"solutionÃ	¢	â,¬	It	is	simply	reduced	the	level	of	ignorance.	The	data	aroused	can	be	very	Ã	¢	â,¬	Å	"intenses"	and	can	give	managers	a	great	satisfaction	in	revealing	things	that	did	not	meet	him.	But	satisfaction	can	quickly	turn	to	frustration	and
disappointment	when	the	executive	tries	to	use	i	Results.	Let's	take	a	life-style	studio	not	long	ago	on	the	counter	drugs.	Some	respondents,	who	claimed	to	have	always	made	a	cold	and	the	flu,	were	very	pessimistic	about	their	health.	Often	they	went	to	doctors,	but	The	doctors	were	never	aid.	They	think	that	OTC	drugs	were	often	very
advantageous	but	they	are	not	sure	why.	This	information,	along	with	other	details,	have	caused	researchers	to	label	this	group	Ã	¢	â,¬	"hypochondriaci.â	€	»What	to	do	with	these	results?	As	usually	is	the	case	of	segmentation	strategies,	there	are	quantities	and	quality	decisions	to	do.	The	company	must	decide	whether	to	pump	more	marketing
resources	in	the	hypochondriaco	group	of	its	proportion	of	the	justifying	population.	VP	marketing	could	first	say	yes	because	hypochondriacs	are	users	of	heavy	drugs.	But	the	image	is	more	complicated	than	that.	Perhaps	hypochondriacs	are	sophisticated	buyers,	set	in	their	purchasing	models	and	brands	very	faithful	to	favorites.	If	so,	the	money
aimed	at	them	would	have	had	a	little	impact	on	the	market	share.	Climbing	users,	on	the	other	hand,	can	have	fragile	loyilities	and	the	launch	of	money	they	could	attract	them	to	change	brands.	Of	course,	only	the	opposite	could	be	true:	hypochondriacs,	being	heavy	users,	could	prove	to	be	very	impressionable	and	reactive	to	compelling	ads.	On	the
qualitative	part,	life-style	research	could	be	much	more	useful.	Since	it	generates	a	rich	profile	that	describes	the	work,	families,	values	​​and	preferences	of	each	group,	this	research	could	tell	the	company	what	to	say.	But	the	frustrated	manager	is	likely	that	he	doesn't	know	where	to	say	these	things.	There	is	no	hypochondriam	diary	to	advertise,
and	there	may	be	viewing	and	reading	models	that	do	not	apply	to	heavy	users	in	general,	hypochondriacs	or	less.	A	self-selection	selection	strategy	could	be	processed	in	which	the	company	develops	an	announcement	that	speaks	with	the	time	and	concerns	of	hypochondracts	in	the	hope	that	they	will	see	the	message	and	say	to	themselves,	Ã	¢	â,¬
å	"ah,	yes	talk	about	me!	Ã,	Ã,	Ã,	â	€	â	€	â,¬	but	heavy	nonhypochondriac	users	who	read	the	announcement	could	say,	Ã	¢	â,¬	Å	"Well,	if	this	product	is	For	those	Wimpy	Wormwarts,	it	is	certainly	not	for	the	sensitive,	rational!	I	will	take	my	patronage	elsewhere.	"In	this	case	the	research	will	be	very	interesting	(Bedia	fodder	for	the	cocktail	party
banter)	but	not	that	can	be	made.	But	suppose	the	company	has	defined	all	the	action	alternatives	that	could	request	the	study	for	the	first	time.	If	the	VP	had	clear	that	its	problems	were	(a)	to	allocate	the	marketing	of	dollars	differently	and	(b)	whether	to	develop	campaigns	aimed	at	particular	recently	discovered	marketing	segments,	would	have
set	the	project	in	a	more	appropriate	direction.	In	the	first	case,	discussions	with	the	researcher	will	help	VP	determine	the	criteria	that	would	justify	a	different	allocation.	Of	course,	before	you	can	reach	a	decision,	the	VP	needs	research	on	the	probable	answers	of	different	segments	to	advertising	and	promotional	money	spent	for	them.	In	the
second	case,	the	manager	needs	to	know	if	there	are	actually	channels	to	reach	the	best	of	these	segments.	Only	the	first	thought	through	the	decisions	to	be	carried	out	with	the	search	results	will	be	started	the	â	€
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