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The US coffee market is experiencing a wild surge driven by insanely busy schedules and long working hours, which boost the business of coffee chains catering to the increasingly demanding tastes of coffee enthusiasts. These consumers seek certified coffee products wrapped up with excellent coffee shop experiences, and the numbers strongly
suggest the game is worth taking.The worldwide coffee market size is estimated to jump from $138.37 billion in 2025 to $174 billion in 2030. While the substantial market value is attributed to the growth of major coffee chains like Starbucks and Dunkin', there is still room for local players if they can effectively build customer experiences that are
convertible to client loyalty.This way, digital loyalty programs are crucial for their success, aiding in maintaining existing customer bases, attracting new ones, increasing sales, and boosting profits. Most importantly, rewards programs are proving to be an almost surefire way of delivering high value to clients and solidifying behaviors that benefit the
coffee brand.Below, we examine some of the most successful examples of coffee loyalty programs and draw comparisons between them.1. Costa Coffee ClubWhen it comes to coffee loyalty schemes, Costa has paved the way for many developments in the coffee industry and set an example for other coffee shops to follow. Having launched its very first
iteration in 2010, Costa was the first points-based loyalty program in the coffee industry, and since then, the chain has gained six million loyal customers. What’s more, one third of Costa’s sales comes from its loyal customers.However, despite hitting the ground running back in 2010, Costa was not immune to the soaring competition in the coffee
industry, as well as the increasing number of attractive loyalty programs that gradually made Costa Coffee Club feel somewhat stale. And when its sales further plummeted as a result of the pandemic, Costa knew it was time to reexamine its loyalty strategy and give its program an overdue glow-up.In 2021, Costa rolled out a brand new iteration of its
loyalty scheme. Based on extensive qualitative research, the chain decided to give loyalty customers exactly what they wanted. While the new program remained simple in its value proposition, it ticked many boxes that appealed to today’s consumers, such as an attractive UX, emphasis on sustainability and the chance to earn freebies faster.Costa’s
new loyalty program places greater emphasis on sustainability.Costa Coffee Club: The coffee loyalty program mechanicsUnder the new loyalty offering, customers collect “beans” instead of points, and 10 beans are needed to earn a free drink. This makes earning a complimentary beverage more than half as expensive as it was under the points
scheme (£26.40 vs. £66). What’s more, customers using reusable cups only need five beans to claim their free drink, further adding to the savings and saving the planet, of course.The new digital loyalty program also employs a Surprise and Delight tactic in the form of birthday rewards, such as free cake on a loyalty member’s birthday. What’s not to
love?!Costa’s new loyalty program places greater emphasis on sustainability.2. Starbucks RewardsPerhaps even better known than its major competitor, Costa Coffee, is Starbucks. Founded in 1971, the coffee chain has become something of a cultural icon. The brand and its double-tailed mermaid feature in films, TV and everyday jokes about
hipsters and college students.Comic making fun of the act of the staff writing the name on the cup, which was made famous by StarbucksStarbucks’ loyalty program, Starbucks Rewards.Starbucks currently boasts over 35,000 stores worldwide. Their annual revenue for the 2024 fiscal year was $36.2 billion.Starbucks’ success is almost unparalleled in
the coffee industry, and the chain accounts for over 75% of all coffee shop sales. However, these numbers aren’t merely due to Starbucks simply existing. Their loyalty efforts in recent years have a lot to do with their success.Starbucks’ loyalty program, Starbucks Rewards, is one of the most successful programs of its kind and the coffee chain
attributes over 40% of its total sales to the rewards program, which boasts a loyalty base of 31 million members in the US alone.Starbucks Rewards has changed its currency from points to stars.Starbucks Rewards: The coffee loyalty program mechanicsStarbucks Rewards is slightly more complex than Costa’s loyalty program. For starters, it is tier-
based, and the currency used to reward members is “stars.” Customers are given one star per $1 spent when paying by cash/credit, and two stars per $1 when preloading funds onto the Starbucks app or card.Starbucks stars can be exchanged for rewards.Starbucks Rewards is a relatively straightforward 2-tier points-based program where customers
earn one star per 2 PLN spent. Eighty stars can be redeemed for a free drink, with the Gold tier at 200 stars providing additional perks like free modifiers and a birthday treat. Registration creates an account to track progress. Earning StarsClients earn one Star for every 2 PLN spent at Starbucks Stars can be earned by paying via the Starbucks app,
card, or other payment methods Reward levelsGreen Level (Entry Level): Free birthday drink or cake when reaching this levelGold Level (200 Stars): Free extras like extra espresso shots, syrups, whipped cream on drinksRedeeming StarsRegistration and accountAll loyalty program members are in for occasional treats such as “double star days” and
access to exclusive games and offers.As part of their loyalty program, Starbucks also offers prepaid Visa cards that customers can use when shopping at Starbucks and other retailers. In return, they can earn stars a lot faster than members paying via other means.3. Cafe Nero/Caffé NeroFounded in 1997 in London, the Italian-influenced chain Caffe
Nero (also spelled Cafe Nero), is yet another successful coffee shop. While perhaps not as culturally iconic as Starbucks nor as popular as Costa, Cafe Nero still enjoys a fairly sizable monopoly on the coffee market. Its managing group posted record sales of £310m for the six months to the end of November 2024.Though a lot of its success can be
attributed to engaging with new sales channels such as Uber Eats and its Coffee At Home business, to name just a few, similar to its competitors, Cafe Nero has also been working on revamping its loyalty scheme.Initially starting with a simple proposition, such as “buy-nine-get-one-free” stamp cards, the coffee chain is now taking a leaf out of its
competitors’ book and experimenting with things such as gamification, as well as placing a greater emphasis on sustainability.Cafe Nero has migrated its stamp cards onto its app, where users can also find a range of exclusive treats and deals.Cafe Nero: The coffee loyalty program mechanicsin 2017, Cafe Nero launched an app allowing users to
collect their points without the need for physical stamp cards. This has clearly been a success with its customer base, and the app was downloaded a million times in its first year. Since then, Cafe Nero has also run a number of loyalty-focused, gamification-based campaigns to increase engagement, for example:Unlimited coffees over a certain period
of time for people who purchase their coffee with the Cafe Nero loyalty payment appClients using the app receive a surprise rewardThe chance to win one of 10,000 free coffees when purchasing during its Christmas promotional periodThe brand continues to engage with gamification tactics to maintain high levels of engagement across all of its
markets and differentiate itself from the competition. It’s also responding to consumers’ desire for environmentally conscious products, by rewarding customers using reusable cups with an extra digital stamp.4. Dunkin’Founded over 70 years ago, the American-based coffee and donut company, Dunkin’ Donuts is a key player in the coffee industry.
Available in 36 countries and 12,871 locations, it maintains a 26% share of the U.S. coffee shop market. While its famous donuts probably played a part in its success, its loyalty program, Dunkin’, has brewed quite a storm as well. Within three years of the Dunkin’ launch, 7.5 million people signed up for the app. Thanks to a combination of clever
technology investment, its customer-centric app and savvy marketing, Dunkin’ Donuts has built a sizable empire of loyal customers.The Dunkin’ app's features.Dunkin’: The coffee loyalty program mechanicsThe success of the chain’s loyalty program is made up of three key parts, namely:The Dunkin’ app, which is currently rated five stars on the App
Store, is more than a barcode users scan to claim or spend their points. It also functions as a digital wallet and an ordering platform, allowing clients to order ahead and pay within the app and skip the queues, making the app irresistibly convenient.Apart from earning the standard number of points (10 points per dollar spent), Dunkin’ Donuts offers
program members lots of opportunities to earn extra points and rewards. For example, crediting members extra points upon hitting important business milestones, offering generous seasonal discounts and special codes, running campaigns that give users the chance to win cash prizes, and lots more. Dunkin’ Donuts knows how to stay relevant among
its clients and foster lasting loyalty.The brand has also been particularly good at engaging with its customers on social media. Thanks to its frequent campaigns and promotions, its loyalty members have been happy to refer friends and make their love of the brand known on their social profiles, making their loyalty engine a self-perpetuating
cycle.What makes Dunkin’ Donuts’ rewards program so successful is the fact that the brand is ready to go the extra mile and continue engaging and re-engaging users beyond their standard point offerings or free birthday drinks.5. Krispy Kreme RewardsContinuing with the donut theme, we arrive at Krispy Kreme, a globally recognized donut and
coffeehouse brand founded in 1937.The brand remains a strong competitor in the coffee chain industry. As such, it’s no surprise that Krispy Kreme has decided to come out with its own loyalty program to optimize its existing customer engagement offerings.Krispy Kreme Rewards app.Krispy Kreme Rewards: The coffee loyalty program
mechanicsKrispy Kreme Rewards, the program’s official name, has a relatively unique and complex benefits structure. It’s made up of four rewards “tracks,” which are coffees, specialty coffees, singles, and dozens. Any time a customer purchases an item from one of the four tracks, they receive a single credit for that very track. In order to get a
freebie from one of the categories, members need 12 credits in total, for example, buying 12 specialty coffees will get you a free specialty coffee. Essentially, each track functions as a digital stamp card.Although the loyalty scheme sounds fun, earning rewards may take some time, with credits being split four different ways and no way to merge
credits from different tracks. Also, the fact that at least 12 coffee purchases are needed to get a free beverage makes the program not as kind on the wallet as some of the other coffee loyalty programs. The credits also expire after 90 days, so there’s a chance that some will expire if we don’t keep track (pun not intended) of them.The program’s
redeeming feature is the free donut members get upon registering, in addition to exclusive access to deals and offers that can be found within the Krispy Kreme Rewards app.The revamped Krispy Kreme Rewards aims to be more generous by allowing faster points accumulation across all purchases and more flexible, customizable rewards redemption
compared to the previous credit-based model [4][5]. The welcome offer, birthday treat, and other perks further incentivize joining the new program.Recently, the Krispy Kreme Rewards program was revamped to allow faster points accumulation across all purchases and more flexible, exclusive rewards redemption compared to the previous credit-
based model. The welcome offer, birthday treat, and other perks further incentivize joining the new program.Krispy Kreme's revamped rewards program.The key elements of the renewed Krispy Kreme Rewards program include:Members now earn 10 points for every $1 spent at Krispy Kreme, replacing the previous system where 12 specific item
purchases were required to earn a reward.More flexible rewards redemptionPoints can be redeemed at varying levels for different rewards, such as a free single doughnut, 3-pack, 6-pack, dozen doughnuts, coffee, and hot chocolate drinks. This allows members to customize their rewards based on their preferences.To kick off the new program, Krispy
Kreme gave all members (new and existing) a free Original Glazed dozen doughnuts from April 30 to May 11, 2024.Members receive a free sweet treat on their birthday under the new program.Limited-time product trialsThere will be opportunities for members to try new, limited-time products for free.6. GreggsAlthough not as internationally
recognized as some of the brands mentioned above, Greggs remains one of the UK favorites. Founded in 1939 as a bakery, Greggs has been steadily transforming itself from a sausage roll merchant into one of the country’s most popular coffee shop chains, now hosting more than 2.600 shops across the UK.In recent years, the brand has been
achieving record results, achieving £2 billion in sales in 2024 - up 11.3% from 2023 results.These great results follow Greggs’ efforts to expand their coffee proposition by investing in better coffee machines, providing WiFi, and offering more seating in order to recreate the coffee shop experience customers usually go to Starbucks for.Similarly to its
competitors in the coffeehouse industry, Greggs has also set to work on its loyalty scheme, going beyond physical stamp cards and updating their app with their new loyalty offerings. Greggs fans now get to enjoy a wider variety of rewards, ranging from sweet treats and savory bakes to hot beverages.Greggs Rewards is divided into five different
categories.Greggs Rewards: The coffee loyalty program mechanicsHowever, its overall loyalty proposition is very similar to Krispy Kreme’s before revamping. Functioning as a digital stamp card, credits are also divided into a number of different categories, such as breakfast, savories and bakes, drinks, sandwiches and salads, sweet treats and hot
food. The good news is that coffee drinkers only need to buy nine coffees before they receive a free one. Given that Greggs is typically seen as the more affordable option, it’s clear why the brand is soaring in popularity among coffee drinkers.Greggs Rewards wallet balance.Greggs also gives loyalty members a free hot beverage upon registering and a
sweet treat on their birthday.7. MyMcDonald’s RewardsThe brand that hardly needs an introduction, McDonald's, though best known for its burgers, has actually been brewing a storm among coffee lovers who swear by McCafe coffee. Given that the chain is easily accessible in all corners of the world and has consumer-friendly prices, we can
definitely see the appeal.Although there isn’t a designated app for McDonald’s Cafe, the MyMcDonald’s Rewards algorithm regularly features lots of coffee-related rewards for its devoted coffee drinkers. Source: s Rewards: The coffee loyalty program mechanicsMcDonald’s keeps its app fairly simple, which probably accounts for some of its success.
For each $1 spent, the customer earns 100 points in the QSR loyalty scheme. The points can be later exchanged for free meals. The more points you have, the higher tier you are in and therefore, you can redeem more valuable prizes.The program is split into four points-based tiers: 1 500, 3 000, 4 500, and 6 000 points for different rewards from the
16 menu items.MyMcDonald's Rewards - the loyalty program to earn bonus points on your McDonald’s ordersFor coffee lovers specifically, the app functions as a digital collection of alternating deals and coupons. Examples of past campaigns include a deal where buying five McCafé beverages gets you one for free, or coupons for 1-cent medium or
large beverages when buying a McCafé drink - basically a buy-one-get-one-free. Although the app may not have all of the fancy offerings that consumers can find with your average coffee chains, the program works due to its generosity, which doesn’t go unnoticed by coffee consumers.8. Peet’s CoffeeFounded in sunny Berkeley, California, in the
1960s, Peet’s Coffee is undoubtedly a much smaller coffee chain. Its 289+ coffee stores can only be found in the US, with 80% of them in California. Even so, the chain is credited with introducing the country to darker roasted Arabica blends, which lend themselves especially well to a good morning espresso.Apart from serving its blends in its coffee
stores, Peet’s also enjoys deals with a number of grocery stores in the US, which offer the brand’s freshly roasted beans, brewed coffee, bottled cold brew and other coffee-based drinks. Peet’s Coffee is also served at airports and Californian universities such as Berkeley and Stanford, making the brand especially popular with younger sections of the
population.Peetnik Rewards app.Peetnik Rewards: The coffee loyalty program mechanicslts rewards scheme, Peetnik Rewards, keeps it very simple - which is probably not a bad thing considering how easy it makes for program members to redeem their rewards, unlike some of the above-mentioned coffee brands. Customers signed up for the loyalty
program receive one point per every dollar spent, 125 complimentary points after their first purchase, in addition to an extra 25 birthday points alongside a treat of choice. Peet’s Coffee recently revamped their range of offerings, increasing the number of different rewards for members to enjoy, for example, lattes, alt-milks, coffee beans and other
treats.Peetnik Rewards and points.Members can also skip the morning queues by ordering and paying contactless within the app.9. Gregorys CoffeeThe New York-based Gregorys Coffee is a fairly recent addition to the U.S. coffee scene. Though the chain only opened its doors in 2006 and its 24th store in the last few years, that hasn't stopped
Gregory’s from delivering the highest quality of coffees and teas to busy New Yorkers. Its pastries and packaged goods are known to be curated by an in-house dietitian, making staying healthy on the go that much easier.Gregorys Coffee app.Gregorys Coffee: The coffee loyalty program mechanicslt is a multi-tier points-based loyalty program that
aims to drive customer engagement and spending by offering increasingly valuable rewards as members climb through the Gregular, Hot Shot, Visionary and VIG status tiers.Here is Gregorys Coffee's loyalty program structure:Earning points:Customers earn 10 "G's" (points) for every $1 spent at Gregory's Coffee.The more points accumulated, the
higher rewards can be redeemed.Tier levels:1. Gregular (Base Level)Order ahead, delivery and in-store mobile pay capabilitiesSpecial offers and an annual "Gregular anniversary" reward2. Hot Shot (Spend $250)Free in-store refillsSpecial birthday rewardExclusive "Hot Shot only" perks3. Visionary (Spend $500)All Hot Shot perks10% off all bags of
coffeeTwo monthly "happy hours"Access to monthly CEO newsletter4.. VIG - Very Important Gregular (Spend $1000)All previous tier perksFree coffee once a month20% off all bags of coffeeThree monthly happy hoursExclusive events and new store access10. Caribou CoffeeCaribou Coffee, an American coffeehouse chain and coffee company founded
in 199, began as a modest coffee shop in Minnesota and has since evolved into a significant competitor alongside renowned brands like Starbucks and Dunkin'. As of March 2025, Caribou Coffee boasts over 800 locations worldwide, maintaining a robust presence both domestically in the United States and in international markets such as the Middle
East.To rival the loyalty programs of larger coffee chains like Starbucks Rewards, Caribou Coffee introduced "Caribou Perk," a strategic initiative designed to reward and incentivize customers for their repeated visits and purchases through a points-based system.Caribou Perks homepage.Caribou Perks: The coffee loyalty program mechanicsHere's
how Caribou Perk operates: Upon joining, new members are greeted with a welcoming gesture - a complimentary medium beverage on their inaugural visit, crafted to their preferences.As for earning points, it's simple: Members of Caribou Perks accumulate 2 points for every $1 spent on purchases at participating U.S. Caribou Coffee locations.
Whether they're checking in at the store or making eligible online purchases while logged into their account, every transaction contributes to their point tally. Naturally, the more frequently customers visit and make purchases, the faster their points accumulate.Once points are amassed, members have rewards awaiting them. From the threshold of
25 points to the more substantial milestones of 50, 100, 150, 200, 300, or 400 points, there's a reward to redeem. Read postRead postRead postRead postRead postRead post When developing cafe loyalty program ideas, it can be tough to know where to start... especially at the moment. While customer loyalty remains crucial to business success, the
global cafe industry has undergone some unprecedented changes this year. One such change is the rising importance of contactless business-customer interactions, which affects the way we operate loyalty programs.Cafe loyalty programs have always needed to be enticing and convenient, but now they also need to be contactless.Growing demand for
café loyalty programsThe café industry is witnessing a growing demand for loyalty programs as customers increasingly seek value beyond their daily coffee fix. In this fast-paced world, a personalized touch can transform a simple coffee purchase into a rewarding experience, encouraging repeat visits and deeper customer relationships.1. Stick to a
simple stamp card systemlIt’s safe to assume many cafe owners would be ecstatic to have a loyalty program as sophisticated as Starbucks Rewards.And while Starbucks Rewards is indeed the Holy Grail of digital loyalty apps, you don’t need all the bells and whistles in order to retain customers, boost brand loyalty and increase engagement. That being
said, we can give you some tips on how to create a loyalty program app like Starbucks Rewards.Quest Coffee Roasters has seen exceptional results with its simplistic “digital punch card” approach to loyalty programs. Sometimes, less is more! Simple offers such as “Buy X, Get Y” or “Spend X, Get Y” are easy to understand and often show the best
results.2. Swap your paper punch cards for a digital loyalty appDigitizing your cafe loyalty program gives you access to something which will change your business forever: customer data.With a digital loyalty program, every transaction provides your rewards database with new information on each customer, such as:These are just the bare minimum
data points. For instance, by asking customers’ date of birth upon registration (in exchange for an annual birthday reward offer) the rewards platform can automatically segment each customer into an age group.This is called personalization, and when it’s done right, it can increase customer satisfaction by as much as 640%.All of this information
helps the digital rewards platform to send customers targeted communications and tailored offers. This kind of personalized customer experience just isn’t possible with paper/plastic loyalty cards.Stamp Me Head of Marketing Michaela Ward says it best: “What a digital loyalty program offers that a paper punch card doesn’t, is the means for direct
communication.”Start Free Trial of Stamp MeWhy have direct communication with your customers?3. Gamify the customer experienceTo gamify a process is to take an ordinary task - a driving test, exercising or perhaps employee training - and make it fun by adding gaming components to it.Consider any non-game activity you've engaged in where
you were rewarded badges, placed on a leader board or unlocked access to new arenas for participating in some way.When brainstorming cafe loyalty program ideas, gamification is an excellent way to engage customers and build hype around your brand.The same behavioral principles that make scratch-and-win cards so successful for lotteries and
gaming businesses can also be used as a creative marketing tactic and promotional tool to engage customers.Stamp Me offers gamified features as a standard function of our Pro and Elite loyalty program options, including access to a very effective Scratch & Win instant prize campaign.There are a variety of other cafe loyalty program ideas you can
employ to get it off the ground, including: inspiring your staff to become loyalty program ambassadors offering an upfront incentive running social media competitions using your loyalty program to demonstrate good corporate citizenship You can learn more about these techniques in our comprehensive Cafe’s Guide to Customer Loyalty Programs
ebook.How to go about creating a digital loyalty program for your cafelt’s never been easier to create a fully functioning mobile-based loyalty program app for your business.Stamp Me is the most straightforward and intuitive loyalty platform that's trusted by cafes around the world. Our loyalty platform is quick and easy for cafes to implement, as it
avoids the need for complex software or POS integrations. from just $43 a a month, we allow you to brew special moments of appreciation for your regulars at a reasonable price. Explore Stamp Me's Pricing & Plans Explore Stamp Me's Hospitality Case Studies There are more than 200,000 fast food restaurants in the US alone and taste isn’t the sole
key to success. To create a lucrative love brand among fast food chains and keep customers coming back, you need to give people more than just a tasty snack. That’s where special plans for loyal customers come in handy.Today, we look at the 10 most successful restaurant loyalty program ideas, and analyze the secret behind their success. We also
discuss how the restaurant industry is changing with regards to customer loyalty programs, what the goals of restaurant loyalty programs are, in addition to 10 best examples from the industry. Finally, we compare them and determine the key features of successful restaurant loyalty programs.How is marketing in the restaurant industry changing?
The fast food restaurant industry was worth almost $ 1 trillion in 2024. And over 50 million Americans eat fast food daily, and that’s just the United States alone.The US is the biggest market for QSRs (quick service restaurants), but we have seen the biggest names in almost every country in the world. The most popular is, of course, McDonald’s, with
over 40 thousand restaurants in 119 countries, with plans to grow to over 50,000 locations by 2027. Plus, with market value of 216.5 billion in 2023, McDonald’s is standing firm as the leading fast food giant.However, with each brand working to differentiate themselves from one another (from picking the right strategy and approach to a top loyalty
management software), brand strategists need to find more effective ways to make their brands stand out. That is precisely why restaurant brands try to entice customers, by introducing a customer loyalty program alongside going digital. Each of the QSRs we will talk about later also has a mobile app.As has been the case with many other industries,
the COVID-10 pandemic only accelerated the digitalization of QSR loyalty programs, bringing with it more delivery channels. Fast food restaurant owners had more experience in omnichannel than regular restaurants and used that advantage to secure repeat business and keep sales numbers high even during lockdown. The top 10 examples of best
loyalty programs in restaurant industryNow that you have a brief overview of the QSR market, it’s time to look at the best examples from the industry. Below is a list of top 10 best restaurant loyalty programs. As you’ll find, the top 10 examples come from the most popular fast food brands, which isn’t a surprise given their international presence and
success.1. Hut Rewards from Pizza HutPizza Hut, the famous hut-shaped pizza restaurant chains and local pizzerias started back in 1958 in Kansas by two brothers, quickly became one of the most popular franchises in the US. Since 2014 they have had a steady revenue around $12 billion USD per year.In 2017, the company introduced the Hut
Rewards, a fast track to free pies. This restaurant loyalty program was designed to increase visit frequency and loyalty of Pizza Hut customers.“The new Hut Rewards loyalty program enables customers to earn unlimited points as well as a free pizza in as little as one order, which is why we believe it is the best loyalty program in the category" said
Jeff Fox, Chief Brand and Concept Officer at Pizza Hut.Customers can earn unlimited points through the Hut Rewards rewards program and can earn a free pizza in as little as one visitThe Pizza Hut loyalty program was designed to keep things simple and keep customers engaged. New customers can join by visiting PizzaHut.com, clicking on the Hut
Rewards loyalty program to create an account and enrolling in the program. Existing customers can simply sign into their account and choose to opt in to the Hut Rewards program.Once enrolled, customers can begin earning points and reap program benefits immediately. Every dollar spent on food online goes toward a free pizza. Other benefits
include exclusive offers, birthday rewards, and more. Hut Rewards points can be earned and redeemed during mobile and online ordering only, for delivery or carryout.Members have access to targeted offers, along with Birthday Rewards and daily deals, including free pizzasUnlike other pizza loyalty programs, Hut Rewards customers can earn a
free pizza with just one visit, and they also earn points for every dollar spent. Each dollar spent online on food will earn you two points that can be redeemed pizzas of various sizes. A Medium ANY™ Pizza (any recipe, any toppings) for 200 points; or a Large ANY™ Pizza (any recipe, any toppings) for 250 points.For each $1 spent, the customer earns 2
points in the restaurant loyalty program. 200 points are needed for a free medium-size pizza. That means you eat a free meal for every $100 spent at the restaurantThe Hut Rewards plan is simple and easy to use. The dollar-to-point ratio is easy to calculate and with no hidden rules. The rewards program only offers 5 rewards, which makes it easy for
loyal customers to follow rules and choices, and can quickly pick what they want.An example of the Hut Rewards revenue-based loyalty scheme that is based on earning points.2. Subway MVP Rewards™ Subway, a restaurant serving famous sandwiches founded in 1965 today employs over 400,000 people all over the world with annual revenue over
16.1 billion USD. Subway sandwiches spark many controversies around their taste. Love them, or hate them, they are yet another example of a good QSR customer loyalty program.Subway’s MVP Rewards restaurant loyalty programSubway’s MVP Rewards was launched in 2023 to replace the MyWay™ loyalty program and is designed to offer a
personalized discount system to Subway guests. Boasting over 32 million users, is one of the largest restaurant loyalty programs in the world.What makes the rewards program a successful customer loyalty program is the way in which it was designed. The loyalty program was developed after Subway surveyed its previous loyalty program and
decided on implementing certain changes.Subway® MVP Rewards switched from tokens to points, introduced Subway® Cash, improved the program benefits, enhanced app and website experience, and added tiered membership with three levels - Pro, Captain, and All-Star. These tiers are used to award higher points and unlock extra benefits for
users as they level up. And best of all, former Subway® MyWay Rewards program members do not have to sign up for MVP Rewards - they are automatically added to the new program."Subway fans are the best in QSR and to thank them for their loyalty, we're giving them the star treatment as MVP Rewards members," said Mike Kappitt, Chief
Operating and Insights Officer at Subway.Subway MVP Rewards applicationSubway MVP Rewards applicationMembership tier levels are based on how much members spend in a calendar year. Members start off as Pros, and those who spend $200 in a calendar year earn Captain status. Those who spend $400 in a calendar year will obtain All-Star
status, however, members must meet the qualifying amounts for a particular tier level each year to maintain their status.As far as birthday rewards are concerned, Pro members will receive their choice of free cookie, Captain members receive a free 20-ounce fountain drink and their choice of a free cookie, and All-Star members receive a free 6-inch
sub of their choice. Birthday rewards are good for 2 weeks after the members birthday and can be redeemed in the Subway® app, online, or in-restaurant. An example of the Subway loyalty scheme that is based on collecting points3. Chick-fil-A One®One of the largest US fast food chains that specializes in chicken sandwiches, Chick-fil-A was founded
in 1946 in Hapeville, GA. They have almost 3000 locations in the US and Canada and employ more than 30,000 people. In 2024, their CEO’s Dan Cathy net worth is estimated at 11.2 billion USD.To acknowledge their devoted customers, the restaurant launched a loyalty program in 2016 called Chick-fil-A One®. Chick-fil-A restaurant loyalty program
is an app and web-based tiered membership program.Chick-fil-A One points are based on membership tierThe higher your membership tier is the more points you earn per each dollar. The number of points each Chick-fil-A One member earns determines their membership tier:Chick-fil-A One Member: starting tierChick-fil-A One Silver Status:
achieved upon earning 1000 points in a yearChick-fil-A One Red Status: achieved upon earning 4000 points in a yearChick-fil-A One Signature Status: achieved upon earning 10000 points in a yearWhen loyalty members purchase qualifying items online or through a mobile order, scan their Chick-fil-A One QR code, or create an account, they will
receive points for qualifying purchases at participating Chick-fil-A® restaurants. Here’s how it works:Members receive points with every qualifying purchase.Chick-fil-A One Members receive 10 points while Chick-fil-A One Silver, Chick-fil-A One Red and Chick-fil-A One Signature Members receive 11, 12 and 13 points for every dollar spent.All Chick-
fil-A One Members can sign up to receive a gift for a birthday reward and are able to use their points to redeem available rewards.Chick-fil-A One Silver, Chick-fil-A One Red and Chick-fil-A One Signature Members can hand their rewards to family and friends.An example of the Chick-fil-A loyalty scheme that is based on creating and managing tiers4.
Starbucks RewardsStarbucks was founded in 1971 and for a brief moment in history was the favorite place to document in an Instagram photo. Their iconic logo featuring a mermaid against a green background became a symbol of modern lifestyle and remote work (at least before COVID popularized working from home).Today Starbucks has more
than 30,000 stores in 80 countries, half of them in the US. In 2023, their revenue reached an impressive $35.976B.Starbucks Rewards adIt was an obvious path for the coffee chain to introduce their own restaurant loyalty program to keep frequent customers from switching to other popular brands and local cafés. The Starbucks loyalty program
enjoys 30.4 million members in the US, making it one of the most successful customer loyalty programs ever introduced. Starbucks Rewards is not only available via your smartphone, but also offers a prepaid card that can be used to pay for items from the Starbucks menu. Customers using Starbucks® Rewards Visa® Card earn their loyalty points
faster than when paying with traditional bank cards.That’s because you can pay with this card everywhere - at your grocery store, while shopping for new clothes, or on holiday. For every dollar spent with Starbucks® Rewards Visa® Card, you get 1 Star and you can redeem a prize with as little as 25 Stars.Using Starbucks Rewards Visa Card can
reward customers every time they shopThe Starbucks loyalty program is divided into two tiers: Green and Golden. Green Status is reserved for those who register for the loyalty program; whereas Golden Status is for anyone with 300 stars.A number of features and benefits are available through the rewards program for Green and Golden Status
holders:Free add-ons, drinks, and food itemsOrder ahead and pay using the smartphone appFree refills on brewed coffee and teaA free birthday reward every yearBonus reward daysYou can earn "stars" in a number of ways that can be redeemed for free items:Earn 2 stars for every dollar spent when you purchase at a Starbucks location using a
registered Starbucks gift card or Starbucks mobile app.Earn stars for Starbucks brand products purchases like packaged coffee, cups, prepared beverages and sandwiches.Buy Starbucks branded coffee online and connect the purchase to your Starbucks rewards account.Get bonus stars by taking part in games and special offers in the app and your
email.An example of the Starbucks loyalty scheme that is based on tiers5. MyMcDonald’s RewardsMcDonald’s is the king of fast food restaurants. It is the biggest restaurant chain revenue-wise, having generated over $25.494B in 2023. There’s even an ongoing joke that wherever people appear on the planet, a McDonald’s location is soon to follow.It
shouldn’t come as a surprise that the most popular fast food chain also boasts a digital restaurant loyalty program - and a successful one at that!McDonald’s Rewards tier-based loyalty programFor each $1 spent for McDonald’s products, the customer earns 100 points in the QSR restaurant loyalty program scheme. The points can be later exchanged
for free meals. The more points you have, the higher tier you are in and therefore can redeem more valuable prizes.The rewards program is split into four points-based tiers: 1500, 3000, 4500, and 6000 points for different rewards from the 16 menu items.McDonald’s Rewards program based on tiersThere are also other ways loyal customers can earn
points via the rewards program. For example, if you link your credit or debit card to the McDonald’s mobile app you automatically get 1500 bonus points. This means that if you decide to pay via the app, you get a free McChicken sandwich or a classic Cheeseburger.The rewards program is simple and easy to use, which is undoubtedly one of the key
elements of all the best restaurant loyalty programs.An example of the McDonald’s rewards program scheme that is based on earning loyalty points6. Wendy's Rewards™ For a tasty hamburger treat, fast food enthusiasts often turn to Wendy’s. An international brand now headquartered in Dublin, Ohio, though originally from Columbus, OH.Wendy’s
founder, Dave Thomas, was also known for being in more advertisements than any other company founder in history. At the time of his death, Thomas net worth was 4.2 billion USD.Wendy’s points-based customer loyalty system where loyal customers are given 10 points for every dollar spent, which can then be redeemed for food from Wendy’s
menuAlmost 20 years after the passing of its father, Wendy’s launched a loyalty program called Wendy’s Rewards™. It has similar principles as some of the previously mentioned customer loyalty programs - for each dollar spent on a company's food, loyalty members get 10 points. The points can be redeemed for various items from Wendy’s menu,
from free dessert to cheeseburgers and salads. Let’s say a customer spends $10 dollars at a Wendy’s. For their purchase, they can claim a small frosty alongside their meal.Wendy’s restaurant loyalty program app interface featuring a QR code, which is scanned upon purchase to claim points. The app also shows a selection of free food rewards that
repeat customers can redeemTo collect the points, loyalty members can either pay via the Wendy’s app, or scan the QR code at the counter. And if they don’t have their phone with them, or aren’t able to scan the QR code, you can just scan the receipt to make sure they get the points.The points can be later exchanged for free meals and special deals
at Wendy’s. The list of prizes is constantly changing to keep things fresh. Occasionally, Wedny’s also gives users various offers and extra rewards within the app, whether that be a discount or an extra treat. By offering a wide variety of of rewards to choose from, Wendy’s not only effectively maintains a high level of customer retention, but also turns
one-time clients into loyal customers.7. Chipotle RewardsChipotle Mexican Grill, Inc. is one of the youngest fast food restaurants on this list. It was founded in 1993 by Steve Elis and for the past 20+ years they have been climbing to the top. Today they can boast 7.5 billion USD in revenue (2021), almost 3000 locations, and almost 100 000
employees.Chipotle’s points based rewards program allows customers to redeem their points for foodIn 2019, they launched the Chipotle Rewards loyalty program that offers 10 points for each dollar spent in the restaurant. At the beginning, customers had to gather 1250 points for a free meal, which means you could eat for free every time you spend
$125 on Chipotle food.Chipotle’s restaurant loyalty program, which gives customers a number of ways to earn more points that can be redeemed for prizesIn September 2021, Chipotle extended the loyalty program with additional features. In the press release they have claimed the Chipotle Rewards helped to surpass 2 billion USD in digital sales that
year. New perks include Extras - extra challenges that allow users to gain points faster."Offering new ways to engage with Chipotle is essential to the ongoing evolution of our digital business," said Chris Brandt, Chief Marketing Officer. "The new Extras feature gamifies Chipotle Rewards through special challenges and allows Rewards members to
celebrate their achievements with special badges."Under Chipotle’s new loyalty scheme - Rewards Exchange - customers no longer have to wait until they have collected 1250 points. Instead, they are able to get an order of tortilla chips for as little as 250 points, a side of guacamole for 400 points, and a bottled soft drink for 600 points.The range of
rewards is also more varied and includes things such as Chipotle merchandise. The new loyalty program also gives loyal customers the chance to use their points towards noble causes, such as supporting nonprofit organizations helping farmers, struggling communities, local business, and many more.To promote their updated loyalty scheme, Chipotle
launched an online video game “Race to Rewards Exchange”, available to all Chipotle Rewards members. Players were able to generate points while playing and later exchange them for food and additional rewards.Chipotle’s “Race to Rewards Exchange” game released just before the launch of Chipotle’s novel loyalty program scheme. A gamification
option for maintaining customer retention makes Chipotle's restaurant loyalty software one of the more unique loyalty programs on our list. The game allowed loyal customers to collect points and add them to their Chipotle Rewards accountChipotle Rewards topped 30 million members last year and is one of the fastest growing QSR customer loyalty
programs.An example of Chipotle’s revenue-based customer loyalty scheme that is based on earning points8. DD Perks® from Dunkin DonutsDunkin’ Donuts is an American-based coffee and doughnut company now available in 36 countries. They too participate in restaurant loyalty programs believing it to be central to customer retention and future
revenue.Dunkin’ Donut’s rewards program allows members to earn points on every dollar spentUpon making a purchase, new and existing customers collect points that can be later exchanged for rewards. DD Perks® earn 5 points for every dollar spent at Dunkin’ Donuts. 200 points can be exchanged for a free drink of any size.Moreover, loyalty
program members who make three purchases during one week, you are eligible for a free beverage of choice. As part of their loyalty program, Dunkin’ Donuts frequently run different campaigns and reward customers with perks, such as a free donut with any drink purchase, free coffee with food purchase, or bonus points.The company also sought to
replicate Starbucks’ success with regards to digital payment cards, and has therefore teamed up with Masterpass to offer its repeat customers cards that can be used to pay at Dunkin’ Donuts and other restaurants participating in the DD Perks® program. Loyalty programs that offer perks at other participating businesses often see an increase in
customer retention and greater ticket spend.DD Perks® rewards program helped the Dunkin’ Donuts mobile app surpass 12 million downloads from loyal and new customers.9. MyPanera RewardsAnother successful example of a restaurant loyalty program is MyPanera Rewards by Panera Bread Company.Panera Bread was once the favorite place for
Americans to get free Wi-Fi. Today they have over 2000 locations in the US and Canada and an estimate of 5.3 billion USD in sales. They started in Missouri and quickly spread through the rest of the States becoming one of the most popular casual bakeries there.MyPanera Rewards is one of the oldest customer loyalty programs on this list, as it
started as early as 2010. Even before they had a mobile app. During the COVID-19 pandemic, the loyalty program grew to 40 million members. More than 50% transactions now come from the loyalty program members.Panera Bread’s loyalty program is all about getting to know their customers. Over time, its loyalty program members receive
personalized treats and rewards, from free bagels or savings on salads and sandwiches.As part of the program, loyalty program members also receive birthday surprises tailored to their likes, in addition to access to Panera Bread’s unlimited coffee subscription.Panera Bread’s loyalty program rewards its members according to the number of visits
they’ve made to the restaurant (both online and in person). An original feature of this restaurant loyalty software is the option to share rewards with friendsThe MyPanera Rewards scheme isn’t point-based like many loyalty programs. Instead, the program is used to reward customers according to their number of visits, or receive free rewards and
offers within the app. A unique feature of the program is that members can share their rewards with their friends, which is a great way to also encourage them to become new customers themselves.Panera Bread’s loyalty program represented in Open Loyalty’s Campaign Languagel0. Costa Club from Costa CoffeeCosta Coffee, the British coffee
house founded in 1971, has now almost 4000 locations and over 6000 Costa Express vending facilities worldwide. In 2019 it was sold to The Coca-Cola Company for almost 4 billion GBP.Similarly to its competitors such as Starbucks, Dunkin’ Donuts and other restaurants offering coffee, Costa boasts a successful loyalty program. The restaurant loyalty
software is run via an app, as well as a digital loyalty punch card that customers can use to claim their points. This option not only makes it more convenient to reward customers, but also encourages repeat business. Costa Coffee’s Costa Club rewards customers with a free cup of coffee for every eighth drink they buy, which is an effective way to
incentivize customersCosta Club is a QSR customer loyalty program for all Costa Coffee lovers that want to earn rewards for their repeat business. The rewards structure is simple. Members earn a free drink for every 8 beverages purchased. Additionally, Costa Club offers free birthday cake and some exclusive rewards available via the mobile app.
Just like many other loyalty programs, Costa Coffee’s restaurant loyalty software focuses on customer engagement and long-term repeat business.What’s more, Costa Club collects valuable customer data for rewarding customers for their brand loyalty. Members can earn personalized offers based on their purchasing history and repeat business, as
well as more ways to earn extra beans, previously called reward points, throughout the year.Costa also rewards its environmentally conscious customers coming in with reusable cups with a free beverage after only 4 drinks purchasedWhat do successful restaurant loyalty programs have in common?Now that you’ve had a chance to get acquainted
with some of the best examples of customer loyalty programs, you can find out what lies behind the success of each project.First of all, it has to be very simple to use. All of the above mentioned loyalty programs use a mobile app that allows you to scan codes or make payments for food. It connects with real shopping patterns - you come to the
restaurant, pay with the app, and get points automatically. You don’t have to sign anything extra. An easy, in-and-out process makes repeat business and attracting new customers to your program a breeze.While earning points is extremely easy (the customer just needs to make a payment), redeeming the prizes has to be also effortless. Scan the app,
get the reward - it should be that simple. Loyalty programs that fail to do so will see significantly less customer engagement and repeat business. To incentivize customers, most of the example loyalty programs offer special deals available only for customers using their app or restaurant loyalty software. As a frequent customer, it pays off to take
advantage of loyalty programs built into apps. Plus, loyalty programs offer the perfect messaging platform between businesses and their customers. App-based loyalty programs allow businesses to send messages about their latest offers and announcements (via e-mail newsletter or push notifications on mobile). But most importantly, digital loyalty
programs are a data hub for customers. With information on points they’ve collected, new offers, purchase history, and much more, clients are in the loop on your latest offers, while you’re boosting customer engagement almost hands-free. But bear in mind that restaurant loyalty programs work as long as the rules are simple and easily accessible via
the companies’ web pages. You can quickly check the page to find the FAQ and other useful advice.-Get more inspirations from the Top 100 Loyalty Programs report or see what’s the future of the loyalty programs at Loyalty Trends 2024 research.



